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Floral designer to the stars collaborates with Waterford Crystal to create  
a breathtaking new range of Ireland’s internationally renowned glassware 
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Waterford Crystal recently announced the launch of a new collabo-
ration with noted international floral designer Jeff Leatham at a 
recent lavish event in Waterford Castle. Building on the designer’s 

expertise with celebrity clientele and his experience as artistic director for 
the Four Seasons Hotel Group, Waterford X Jeff Leatham marries Leath-
am’s artistic eye with the Irish crystalware brand’s expertise in producing the 
finest quality collection of giftware, drinkware and bridal gifts. 

Waterford X Jeff Leatham is divided into two collections and two designs: 
Icon focuses on a simple yet chic pattern, while a limited-edition Master 
Craft range features a mosaic of striking olive-cut patterns. These will  
encompass decorative pieces such as vases, bowls, hurricanes, tea light hold-
ers and candle holders, alongside drinkware – champagne flutes, tumblers and hi-balls. 

Launching in November 2018, the first range will be a timeless clear crystal, setting 
the stage for even bolder statement pieces to be launched in January 2019, when the 
same styles will be available in a striking colour palette of purple, red and black. 

The dining hall at Waterford Castle was resplendent with vases and flowers for the 
event, and in keeping with Jeff Leatham’s style the flowers were tightly bunched. Tall 
black calla lilies soared from the low, dense globes of perfect rosa lovelace and vanda 
orchids, with clusters of giant hydrangea that reflected in the dark crystal.

Guaranteed to make a stylish talking point, the Waterford X Jeff Leatham collection 
is sure to bring a sophisticated flourish to any home and arrives just in time to be part 
of a special year for Waterford as it celebrates its 235th anniversary. 

Waterford Crystal and Irish Distillers collaborate
Waterford Crystal is proud to announce the launch of a unique partnership with Irish Distillers 
Prestige Irish whiskey brands, led by Midleton Very Rare, celebrating the very best of Irish 
luxury and tradition. The partnership will see the creation of bespoke barware collections and 
brand immersion experiences to take place at the House of Waterford and globally. 

The combination of the most prestigious Irish whiskey brands in the world with the 
finest quality glassware will create a bespoke drinking experience for whiskey lovers in 
their search for the perfect drinking ritual.

Waterford Crystal collaborates with celebrity 
floral designer Jeff Leatham

‘Tall black calla lilies 
soared from the low, 
dense globes of perfect 
rosa lovelace and  
vanda orchids’

Celebrity floral  
designer Jeff Leatham
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The charming Waterford Castle hosted the recent launch 
of the new collaboration between Waterford Crystal and 
noted international floral designer Jeff Leatham. The gala 

dinner provided a showcase for the shimmering array of crystal, 
complemented by cascading blossoms of flowers. 

At the grand entrance to the castle, plinths with arrangements 
of flowers were placed on either side of the ancient oak doors 
like sentinels, setting the tone. The dining hall of the castle was 
resplendent with vases and flowers that wowed the guests. A 
collection of crystal vases were clustered in the centre of each 
large round table. The various flowers in each vase combined to 
make a large and abstract bouquet. The contrasting shapes, sizes 
and colours of flowers were enhanced by the flicker of candle-
light. A rich, deep blanket of rosa lovelace petals scattered in a 
circle around the vases heightened the gloss of the crystal and 
made it appear like a shimmering illusion.

The exotic and decadent displays transformed the medieval 
dining room and charmed the guests.

Floral arrangements by Master Florist, Lamber De Bie

Waterford X Jeff Leatham launch at Waterford Castle

‘The exotic and decadent displays transformed the 
medieval dining room and charmed the guests.’
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T he iconic seahorse logo is perhaps the most recognisable among crystal lovers 
and collectors worldwide. I have always admired Waterford Crystal’s reputation 
as an elite brand, famous for its unmatched quality. However, after a recent tour 

of their factory in Waterford, I have so much more appreciation for the craftsmanship 
and sheer hard work that goes into the manufacture of each individual piece.

On the tour I discovered everything about the past and present of crystal produc-
tion in Waterford, which dates back to 1783. It was also an amazing opportunity to 
venture behind the scenes and witness first-hand the complex manufacturing process.

Waterford Crystal is one of the few companies that still practises the ancient art 
of mould-making, and during the tour guests visit the mould room where moulds are 
made from beech and pear woods, the woods best able to cope with the tremendous 
heat of the molten crystal. 

The master blowers can then be seen flawlessly shaping the molten crystal with the 
use of the wooden moulds and hand tools. In the blowing department glowing balls 
of crystal are transformed by breath into majestic shapes as they are put through the 
1300-degree furnace. 

The next department is the hand-marking area, where the crystal is marked with 
a temporary geometric grid to assist the master cutter who will use an industrial 
diamond-tipped wheel to make incisions in regular patterns. 

Visitors also see the high standards that the House of Waterford Crystal maintains. 
Each piece of crystal, no matter how small, is inspected at each stage of production 
– that’s six inspections in all – and if it fails to reach the Waterford Crystal standard at 
any stage it’s smashed and returned to the furnace to begin the process again. 

Retail Store and Brand Experience
On completion of the tour, visitors can experience over 12,000 square feet of 
crystal heaven in the largest showcase of Waterford Crystal in the world. The retail 
store represents everything they make in crystal, including a section on golf and 

sport, which is a major part of their 
international business. 

The main feature in the retail 
store is a centre dining table with 
twelve Waterford Crystal chande-
liers on display. The lifestyle displays 
tell the stories of the various brands 
available, including the John Rocha, 
Jeff Leatham and core Waterford 
Crystal patterns.  

The Guided Factory Tour

House of Waterford 
28 The Mall, Waterford
www.waterfordvisitorcentre.com

50   SUMMER 2018   ANTHOLOGY


